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Overview

The Pricing & Tagging program (P&T) is a pricing tool designed to help Carpet One and Flooring
America members manage their carpet and hard surface selling prices for one or multiple stores
using flexible price calculation criteria. The software program is fully integrated with Product
Gateway and RFMS core and makes the entire pricing process, from margin management to price
tag printing, accurate and efficient.

e Price Calculation: Prices are calculated based on the selected margin, overhead,
calculation and rounding criteria.

e Product Information: Pricing using Gateway product data will print display information on
each tag. B2B, Imported and Manual records can also be priced, but will not contain display
and warranty information.

e Price Tags: The Printing Wizard allows filtering tags to be printed. A tag is queued for
printing whenever a cost or calculation factor changes. The tag file can also be exported to
an excel file format.

Members can use P&T to manage multiple locations (e.g. - 3 Carpet One stores) from one RFMS
data base. It is important to note that all locations managed under one RFMS data base must
use the same pricing grid. For each store to have a different pricing structure using the same set
of product records, than an additional program called Store Specific Products must be installed from
RFMS.

Key Features
e Fully integrated with Product Gateway and RFMS core

e Accommodates all product sources: Product Gateway , B2B, Manual Entry and Imported.
o Product Gateway data will include Warranty , and display information.

e Organize pricing and tag printing using advance filter features

Pre-Requisites
e Must update to at least RFMS version 10.5.4, the latest version is available from RFMS
website (www.rfms.com/program updates)

e Each workstation must have MS Windows .NET 3.5 spl installed before loading P&T
module (see detailed instructions)

e You must obtain a license from the Business Office before you install the program.

e Must install P&T program (V10.5.4) available from RFMS website after first 2 steps are
completed.

Microsoft Sequel version 2005 or greater is required.

RFMS Training & Support
e Webinar training classes available at www.rfms.com/training (sign up online)

o Help Desk & Technical Support available at 1-888-215-8665

e For directions on setting up the software go to Setup.


http://www.rfms.com/program
http://www.rfms.com/training

Installation

223 Notes:
? ™ Please call RFMS to assist you with this installation.

Starting the Software

Steps Button

Click on Windows Start button. | Start

Then go to programs. () FPrograms

Open the RFMS folder. | RFMS for windows b |
Finally click on the Pricing and Tagging button. \g CCA Pricing and T agging ‘

Do not close the main Pricing and Tagging Screen until ready to exit the program.




Getting Ready to Use the Software

Settings
File>Settings
Show Background Image

Checking this box makes the background Image show. Turning the image off makes running the
software faster in certain multi-location scenarios.

Figure: Settings Screen

fowan 2o e i a0 i ot Ve 1000

Figure: Background On Figure: Background Off

Center Feed Printer
Check this box if for printers which the feed guide is moved to the center to print envelopes or

smaller paper. q

Cost to Use for price calculations:
Use Promo Cost for Sale Price only- this is the default setting. The system will use promo cost
(where it exists) when an item is marked as “on sale”, otherwise will use regular cost

Use Regular Cost for all Prices- Select this to use regular cost for all calculations.

Hide Builder and Minimun

Setting for Citrix Users

For clients running Pricing and Tagging on a Citrix Server, the User Ini Directory switch in RFMS
must be checked. This allows pricing and tagging to pick up the RFMS parameters such as the
SY/SF settings. This switch is located in Order Entry>Ultilities>Parameters>Parameters
Public>Switches cont.






Pricing and Tagging Process

A
Configure Software
Stores-Product Codes-Price Level Maps-Default Margins
B
Build Formulas
Calculations-Rounding-Margins-Overhead Factors
C
Assign Display/Slot Information
(Run Product Gateway First)
(Optional Step used for Custom Displays)
Select Records to be included in Price Grid
D

Apply Pricing
(Run Product Gateway First)
Uses Information Captured in Steps A — C to Calculate Pricing
Updates RFMS Product Prices

|

Preview and Print Tags

Select All Records or Updated Records Only




Setup Detalls

File>Setup

These steps will need to be performed initially and then again only if information changes.

WEB et window Heip

Displays

Apply Pricing
View Tags Tao Print

Formula Managers »

Setup ’ Stare Map

Exceptions Praoduct Cade Mapping
Settings Price Level Map

Exit Default Margins

Figure: File Menu and Setup Menu
Click on the words below to go to that setup option.

Store Map

Product Code Mapping

Price Level Maps

Default Margins

Store Map
File>Setup>Store Map

First set up the store code or store codes which will be using the Pricing and Tagging Program.

H StorefDivizion Mapping =] E3
Default | Store | Divvision | Banded
[T 1 STORE HAME : I
[T 0 OTHERSTORE [ r

Flooring Aerica
ProSournce
Outlet
Hone

Figure: Multiple Stores

To control pricing on a per-store basis, with one RFMS Installation (copy of software) which has

data for multiple divisions, Store Specific Products needs to be loaded. For installations with Store

Specific Products enabled the list of available stores will be shown to choose the default store.

Set the default store for this workstation. Even with only one store, the default store must be set.
This must be done before any other set up can be done. This will be the store for which this



computer will apply pricing and print tags. If a user needs to use this workstation to create pricing
and / or tags for a different store, they first need to change the default store in this area.

choose the CCA Division that applies to the highlighted store. This setting will control
which tags are available to print.

Check to apply Banding/Price Groups

Product Code Mapping
File>Setup>Product Code Mapping

Next map RFMS Product Codes to the Pricing and tagging product categories.

E Map RAFMS Product Codes To Gateway Product Categories =] 3
Product Category I AREA RUGS j
Product Cate | PC < | Description PC+ | Description l;
E AREA RUGS (17 | AREA RUGS/MATS 07 RUBBERA/IMNYL TILE
08 RUBBERAINYL BASE
10 SUPPLIES

121

120

40

15 10

1B 1

A |18 wialL COVERINGS

< |19 BUMNDS

20 DRAPERIES

22 INSTALLER OMLY SUPLY =

23 HARDWOOD CUSHION

|:"\‘ Femave 24 LAMINATE CUSHION
25 GROUT

Add

3 [
3 {AREA RUG CUSHION

Close

Figure: Map Product Code Screen

Pricing and Tagging has a list of predefined product categories which correspond to the product
categories provided through Product Gateway. Product codes from the RFMS Product list must be
assigned those products categories.

The predefined product categories are:

Area Rugs

Carpet

Carpet Tile

Ceramic

Cushion

Hardwood

Laminate

Natural Stone

Sundry

Vinyl Sheet

Vinyl Tile

Bring up the product category to assign then highlight the product code to add. Click on the add
button to assign the product code to the product category. It works the same way to remove a
product code from a product category assignment.



More than one product code per product category assignment is possible. For example for separate
product codes wall tiles and ceramic; map both of those to the product category “ceramic”.

Click the Done button when finished.

Price Level Maps
File>Setup>Price Level Maps

Next map RFMS Price Levels to the Pricing and Tagging Price Names.

i Map RFMS Price Levels | =] B3

Frice Mame | FFMS Price Level
|Ever_l,.lda_l,l... SRF

Sale Price  Min Sell Price
Minimumn..  zale Price

Builder Pri.. Builder Price
Commersi.. Commerical Price

Figure: Price Level Map Screen

The Pricing and Tagging Price Names:
Everyday

Sale Price

Minimum Sale Price

Builder Price

Commercial Price

Each of these price names needs to be mapped to one of the 13 RFMS price levels. If using store
specific products with price levels named differently by store, Pricing and tagging should pick up
those names for mapping. A RFMS Price Level cannot be mapped to more than one Price Name.
Make note of these mapped levels as they can only be edited via pricing and tagging and not Price
Range Edit or General Range edit in RFMS. Click the Close button when finished. Other RFMS
Price Levels can still be managed through RFMS.

é«, Motes:
& e The sale price is the only price level which looks at the “Promotional Cost” on the
product record.

If the product is not on sale, the price level button in Order Entry which is mapped to The Pricing &
Tagging "Sale Price" price will be grayed out.

Price Hame | RFMS Price Level
.. Evemnday.. Prce #3

@Ie Price  Price #EI)
- Mhrmarm.. Fnce BT0

.. Bullder Pr.. Prce #11
. Commerci...  Price 812 ( Erice #39- 2358 ‘d
e —




To have the system behave as before with the sale price level showing regardless of the sale price
status, deselect the check box in Order Entry>Utilities>Parameters>Parameters Private>Products.

Frices ta Display
¥ Pricettl | Price#5 ¥ Price #3 Select All
IV Pice#fz ¥ Price##f ¥ Price #10 _Deselact Al
¥ Pricets W Pricett? ¥ Price #11
¥ Pricetd | Pricetts [V Price #112
[refault Frice Lewvel ILeveI 1 'I [ Disable Sale Price
Show |nactive
’7 " Products/Services ™ Colors/[escriptions ‘
Colars - Allowable Operation:
’7 v Inzert V¥ Change v Delete ‘

Formula Managers

File>Formula Managers

Click on the links below to access formula manager options.

Calculation Manager

Rounding Manager

Margin Manager

Calculation Manager
File>Formula Manager>Calculation Manager

[E] Calculation Manager x|

Product Cateaory

AREA RLIGS

" Post Margin

" Percentage

Standard Loads r Uszer Defined Loads r Uszer Load Labels ]

— Owerhead Freight
¢ Pre Margin & DollarYalue " Pre kargin & Dollar Yalug
¢ Postbargin " Percentage " Post Margin " Percentage
& Mot Used & Mot Used

— Pad
 Pre Margin & DollarYalue

& Mot Used
. Labor Set AllValues For AREA RUGS Using Buttans Below
 Pre Margin & Dallarvalue 1 &l Pre Margin | 4 48l Dollar Yalue
" PastMargin  Percentage 240 Post Margin | 5 All Percentage |
& Mot Used 3l Mot Used |
\,2/ 0K '.@] Cancel
s -

Figure: Calculation Manager Screen

This screen determines how (as a dollar value or a percentage) and when (Pre- or Post-Margin)
load factors are applied. Pre-Margin means Cost + Loads X Margin, while Post Margin is Cost X
Margin + Loads. Most use pre margin.



Cost Load Margin Calculation Selling Price
$2 $1 50% ($2 + $1)/.5 $6
$2 $1 50% ($2/.5) + $1 $5

Each category can be selected individually or use the buttons on the bottom right to apply the
calculation settings globally to the product category.

Selecting “Not used” will allow a onetime run to set an alternate price without changing the settings.
Both Standard(predefined) and User defined loads work the same way.

Click on User Load Labels |__Hser Load Labels ‘to name the loads.

Then just type in the name(s) to use. These labels will show in the Margin Manager and Add/edit
exceptions screen.

User Load Label:

User Label 1 | FINANCE CHARGE

ser Label 2 I EMNVIROMNMENTAL FEE

User Label 3 [ PROMOTION|

User Label 4 | FREIGHT

User Label 5 | USER 5

Figure: User Load Labels
Click the OK Button when finished.

Rounding Manager
Eile>Formula Manager>Rounding Manager

Any of the column headings may be used to filter data. Click on the funnel icon

Product Category 7 ZI

to choose the specific category to use.
| Product Category # I;

(Al -
(Custom)

(Blanks)

(ManBlanks)

CARPET

CARFET TILE
CERAMIC -
Figure: Choosing Product Category

Then highlight all of the records to edit. See List Selection for selecting multiple categories. Here
Area Rugs are highlighted for all prices except sale and commercial.

10



Product Cate © ¥ Price Name ¥ Round Method ¥ Round Daollars % DollarHigh 7 DollarLow W FRoundCents ¥ Cents1 ¥ Cents2 W Cents3 ¥ Centsd 7

AREARUGS Everyday Price  Mext Dime Regular 0 0 Regular 0 0 0 0
AREARUGS Sale Price Mext Dime Regular 0 0 Regular 0 0 0 0
AREARUGS Minirmum Sellin... Next Dime Regular 0 0 Regular 0 0 0 0
AREARUGS Builder Price Mext Dime Regular 0 0 Regular 0 0 0 0
AREARUGS Commercial Pri.. Next Dime Regular 0 0 Regular 0 0 0 0

Figure: Example Selection

. . B Edit Selected
Then click on the edit selected button.

A wide variety of options are available for the rounding method. Dollars or cents are treated
differently depending on which rounding method is chosen.

Rounding Methods

Rounding Method

1 Actual

599

~) 49/99

) Next Nickel

1 Next Dime

~) Truncate Cents

~) Round Dollars

") Round Cents

@ Round Dollars Cents

Figure: Rounding Method Screen
Actual Gives the actual amount with no rounding.

99 Rounds up to. 99 for example 3.88 would go to 3.99, as would 3.08.

49/99 Rounds up to .49 or .99 for example 3.88 would go to 3.99, but 3.08 would go to 3.49.

99 and 49/99 are the most popular rounding methods.

Nearest Dime Rounds up to the nearest dime. 3.88 would go to 3.90 and 3.08 would go to 3.10.
Nearest Nickel Rounds up to the nearest nickel. 3.82 would go to 3.85 and 3.08 would go to 3.10.
Truncate Cents Rounds by completely taking off the cents portion of the product record price. 3.88
and 3.08 would be 3.00.

Round Dollars

Selecting this option allows rounding to whole dollars only. Once Round Dollars is selected, the
following will become available.

- Diollarz Options ~Dollarz Options ——————

£+ Regular " Regular
™ Low.High * Low/High

Round Tu:ul | Loy I 3
High I 7

Figure: Rounding Dollar Options

11



Regular dollar amount can be entered. Entering this amount allows rounding all pricing information
for this specific product category to that nearest dollar amount. For instance, if round up to the
nearest 9 dollars is chosen, all pricing for this product category will round up the nearest dollar
amount ending in a 9. In the example above with round to "9", $355 would round to $359 and $360
would round to $369.

High/Low rounding amount may also be chosen. Entering amounts here allow rounding pricing for a
specific product to a high and low pricing amount. For instance, if a low amount of 3 and a high
amount of 7 is entered, all prices that are currently less than or equal to $3 will be rounded to $3.
Any prices that are currently greater than $3 and less than and equal to $7 will be rounded to $7.
Any prices currently greater than $7 will round up to the next $3. For example $351 would round to
$353, $355 would round to $357 and $359 would round to $363. This is commonly used for high
dollar items such as area rugs.

Selecting this option allows rounding to cents only. Once Round Cents is selected, the following will
become available.

Cents Options Cents Options

L Regular

Lowi/Hig @ Low/High

Round To | Y T T
Cents 2
Cents 3

Cents 4

Figure: Rounding Cent Options

Regular cents amounts can be entered. Entering this amount allows rounding all pricing information
for this specific product category to that nearest cent amount. For instance, if round up to the
nearest 0 cents is chosen, all pricing for this product category will round up the nearest cent amount
ending in a 0. In the example above with round to "0", $355.69 would round to $355.70 and $360.22
would round to $360.30.

Low/High gives you the ability to choose up to 4 different rounding values.

Selecting this option will display the following

12



Dellars Options Cents Opticns

() Regular
@ Low/High
Cents1 | 0 Cents1 | 0
High | 0 Cemts2 0
Cents3 | O
Cent=4 | O

Figure: Rounding Dollar and Cents Option
The dollar rounding ignores what happens with the cents rounding because they are independent.

Click the OK button when finished.

Margin Manager
File>Formula Manager>Margin Manager

Default Margins
Next setup default margins if desired.

Right click in the Actions screen. Click Default Margins.
—l0ix]

Use this to get the default
margins for the Default

Store
n@u Cancel |

Figure: Default Margin Screen

Clicking this button connects with the CCA Web service which will populate margins for certain
product categories and warranties based on the division’s recommended guidelines. A live internet
connection will be needed to run this routine. After program setup, formula set up is next.

]LI:,'-;:'[ Get Default
S, kel

[ B
Lo Marging

Also, from this screen both Margin and Load can be edited.

To make editing easier after the initial setup, click to see only the products which have a margin
value of zero. This means the margin has not been set for the Product category, Price Name and

L Only Records With No Margin
Warranty Combination.

Choose the category to edit. For our example we will edit the ceramic category and “Everyday
Price” Price Name. Once data is filtered, simply click on any category heading to sort by that
column.

Here, we wanted the margins to increase with the warranty level, so we sorted the data by that
column so that when we viewed it we see it in that order.

13



Product Category < W | Price Mame Y| W arrarity V| I argin Y| Owerhead V| PadV| Labar V| Frt Load V| EwverGuard V| USE V| USE V| USE V| USE V| USER &
CERAMIC Everyday Price  Mane 0 $0.00

| | CER&MIC Evergday Price  Lewel 1 1] $0.00  $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

| | CER&MIC Everyday Price  Lavelz 1] $0.00  $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

| | CER&MIC Ewveryday Price  Layelz 1] $0.00  $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

| | CER&MIC Ewveryday Price  |avel4 ] $0.00  $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

| CER&MIC Eweryday Price  Lewsls ] $0.00  $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

Figure: Margin Manager View Screen

Click Edit Margins. The margins above resulted from entering a margin of 30 with a
margin step of 2. Meaning each categories increases in margin by a factor of 2. To enter a percent
enter it as a whole number not a decimal.

=T

Enter the values to use for each Load factor.

ENVIRONME | $ 200
FROMOTION [ $ 200
Figure: Edit Load Screen

Click the OK button when finished.

Displays

Display Overview

The Display information will initially be transmitted via Product Gateway, so a Gateway download
must be run before working with displays. When this information is imported, all of the 200+
possible displays are inactive. Activate only the ones needed. Although they will be listed here, the
information on Gateway originated displays cannot be edited. The number of displays listed may be
limited by checking Active Only and Show Custom Displays Only. A display is similar to what some

 Achive Only Show Custom Dizplays Only

systems term a Pod and a slot is similar to a pin.

Add/Edit Custom Display

File>Displays

A non-gateway display can be added, these are called custom displays. To add or edit a custom

display click the button

14



Then from the Displays menu, choose to add, edit or delete a display. This allows adding or
changing the Display name, making it active or inactive or deleting it. You can add multiple displays
but remember the list is not saved until you click OK. A display may refer to an actual stand to hold
samples, but a display may be set as a category for printing tags. An example of this would be
setting up a “Display” for a group of services for which to print a price list.

Displays
Edit Displays
- a i [
w =t
Gateway | Diizplay s | Active
» r DISPLAY =
[ Add Displays =]

Dizplap Active

-] NEW DISPLAY v

i =

Figure: Adding a display

Slots

The right side of the screen lists the slots associated with the display. Highlight a display then from
the slots menu click on add, edit or delete slot. Multiple slots may be added but remember the list is
not saved until OK is clicked. A slot may refer to an actual space in a display stand to hold samples,
but slots may also be set up as sub-categories for printing tags. In our Service Display example,
we might have a slot for installation and a slot for rug binding.

Slots

Edit Slats

- - -
ol o

Il Slat 1

‘ Gateway | Slot

’ Slat
o7 0K &3 Cancel |
Figure: Edit Slot Screen
)
Click the Exit Button to go back to assign products to the slots.

Assign Products to Slots

Select the display to work with by highlighting it. Then click on the plus sign next to it to show the
slots available. (This will change the plus to a minus). Then highlight the slot to work with.

15



- NEW DISPLAY r =3

¢ Slat o
- Slot T
M- Slot2

Figure: Assign product to slot screen

First use the Find button to populate the list of products. Next find the product to add to the slot.
Next select the style and color(s), and click on the Add Selected Style/Color to slot bar at the
bottom of the screen to add to the slot. More than one color or product can be added to a slot. See
list selection on methods for selecting more than one product at a time.

Product Catego V| Style V| Calar V| Style Humb V| Collectio ?u Sku ﬂ| Manufacturer 7| Warranty V| Cost $| Uitz
CARPET GAZEBD WA WHITE 436 ADVANCED ADH.. MOME e 5Y
CARPET GAZEED PAINTED DESERT 836 ADVANCED ADH.. MOME Sy
CARPET GAZEBD WA TERBURY CREAM 836 ADVANCED ADH.. MOME 5y
CARPET GAZEBD TWILIGHT BEIGE 836 ADVANCED ADH.. MOME Sy
CARPET GAZEED ASPEM WHITE 836 ADVANCED ADH.. MOME Sy
CARPET GAZEBD WwWATER CHESTNUT (100% 836 ADVANCED ADH.. MOME 5y
CARPET GAZEBD CRYSTALLINE a3k ADVANCED ADH.. MOME Sy
CARPET GAZEED BOULDER TAM (1002 OL 836 ADVANCED ADH.. MOME Sy
CARPET GAZEBD VANILLA MIST [100% 0 836 ADVANCED ADH.. MOME 5y
CARPET GAZEBD BIRCH a3k ADVANCED ADH.. MOME Sy
CARPET GAZEED MATURAL GRAIN 836 ADVANCED ADH.. MOME Sy
CARPET GAZEBD PALISADE [100% OLEFI 836 ADVANCED ADH.. MOME 5y

As of version 10.5.6 the SKU and Cost are shown on the product selection grid. Use the scroll bar
to see these columns.

El- D029
Shyle | Color w
| EWANBLAKE RED
| MORNING SUNSHINE YELLOMWS
~__| DISNEY BIKE PIMK W/ TH FLOWERS
L TEST INACTIVE RED PRIVATE
- LMY TEST STYLE TEST COLOR RED
- LMY TEST STYLE AMOTHER COLOR
- LMY TEST STYLE OME MORE COLOR
- AROLL AROLL
- __| COBRA MILITARY GREEM

Figure: Slot with multiple products

Shaow Dizplay Infarmation for Selected Product

Product Catego 57| Style 7| Color 7| Syl

4 4

d':ﬁ' Add Selected Style/Color To Slot

Figure: Add selection to slot screen

Checking Show display information for selected product box, will cause the display information to
show when you highlight a product on the right.

16



£ | Gateway 7| Active

Shyle V| Color b
| GAZERD M0 wWHITE

Figure: Show display detail
Products can be removed from a slot by highlighting and clicking on remove from slot.

Dizplay 2 V| Gateway V| Active h 4
- |ANDTHER DISPLAY C ]
Bl NEw DISPL&Y r I
Slat T
B | St

Shyle

[ Slat 2

Remore From Slot

Figure: Remove from slot
Then click OK to exit the Display section.

Scenarios

For a tag to be printed it must be included in a display and a slot. One Tag per style name per
display slot will be printed. Following are some custom scenarios for printing tags. Reminder: All
Gateway Display information will be transmitted automatically. There is no need to set up displays
for these products.

For a display board that will not be going into a display system. Create a display called non-display
and named the slot boardl. Then find the product and colors on that board and add them to the
slot. A tag can be printed for that individual display board.

DR
il
For a sample book, set the display name as the book hame and then creates a slot for each page.

Multiple colors with same price grouped in a region make 1 slot.

Each space has a different product make a slot for each.

For a basket of various products with various prices, create a display called basket, and create 1
slot. Then export to excel for a price list printout instead of many tags.

Make 1 one display with 1 slot per style/price point then print price tags and place in a notebook.
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Make 1 one display with 1 slot then send to excel for a price list printout instead of many tags.

Exceptions

File>Exceptions

An exception allows manually managing pricing based on user defined criteria. Exceptions will not
override Rounding Manager or Calculations Manager settings. Exceptions like all other products
must be assigned to a display for a price tag to be generated through pricing and tagging.

While Pricing and Tagging, in general, allows setting formulas for a large group based on product
category, price name and warranty, exceptions allow setting a unique formula for a list of styles.

First set up the exception by clicking on add exception. This exception can be saved to be used
later.

Product Exception Report

Figure: Exception Menu
As of version 10.5.6, the add exception screen allows setting values for all prices with one
exception.

Exception | COMMERCIAL-MY CITY

| Aciive | PiceName | Margin | Fisight | Dvertiead | Everbuard | Pad | Labor | USER Lag1 | USERLABZ | carpET
0

Everyday Price i}
Sale Price 1]
Minimum Selling... 0
Builder Price 0
i [ Commercial Price : 1

=T =1
oo oo

(=T =T ==}

1]
1]
0
: g 114 [@I Cancel

=
=
-
-

EHEoooo
L]

0 0 0
0 i 0
0 0 0
1 1 1

. Exception O

Figure: Set up exception screen

Enter the details of the exception. Click OK when finished. Then add products to the exception by

clicking on the Attach Products button. @

ja Find
Filters

On the next screen, the top area shows the products that have been added to the Exception, and
the bottom of the screen shows search results for products that can be added. Once a product is
added to an exception it will no longer show in the pick list for addition to other exceptions.

Click on the find button to select the possible list of products for the exception.
are also available on all the product column headings.

18



Rl Attach Products To Exception: COMMERCIAL-MY CITY

Produ W | Privats Supplier | Collection | stle 7| Stle
_ITA. EVANS BLACK (RESIDENT.. ABANDON 10102140

= V|Mar\ula:lure +| Product Growp Cost ] Urits -
SHew INDUS.. SHAW INDUS.. TEXTURED SA% 57

F- Remave

From
=
= Excaption

Product ¥ | Private Supplier | Collzction 7| Style 7| Stl= #
CARP BIGELOW LANA 10104366
+. I CARP BIGELOW LUCIND& 10104378

7| Supplier  © V| Manufacture 7| Product Group 7 Cost 7| Units g
GULISTAN C. GULISTAW C. PRECISION CUT/ By
GULISTAN C.. GULISTAW C. CUTLOOP B

T AddTe
“1[ Exception

Figure: Attach products to exceptions screen

Then highlight the record or records to add to the exception. Click on the Add to Exception button
or hit Alt+A to on your keyboard add to the exception list. To remove an item from the exception list,
highlight it and click on Remove from exception or hit Alt+R on your keyboard.

Click Close when finished.

Exceptions Reporting

Exception Report
This report prints the exceptions and then lists the products that belong to it.

1152772009

icy EXCEPTION REPORT

FAMILY Minimurn Selling Frice

Margin 1.00 Ereight 1.00 Pad 100 User 1.00  Userd Users 1.00

Dwerhead 1.00  Labor 100 User2 100 Userd

Supplier Style Style Number
GULISTAN CARPET BALI- 12 40320
GULISTAN CARPET BARBADOS - 12' 40350
GULISTAN CARPET BELLINGHAR - 12 40450
GULISTAN CARPET BOMFAIR - 12 40300
GULISTAN CARPET BOUMTIFUL PLUS - 12 40970

Figure: Example Exception Report

Product Exception Report
This report prints the products in style order shows the associated exception.

112772009
1:50:51FP M

Supplier

BEAULIEL
BEAULIEL
BEAULIEL
BEAULIEL
GULISTAN CARPET
GULISTAN CARPET
GULISTAN CARPET
GULISTAMN CARPET
GULISTAM CARPET

Product Exception Report
style style Mum
ADOBE WILLAGE 80041
ADOBE WILLAGE 80041
ADOBE WILLAGE BEA416
ADOBE YILLAGE BEA416
BALI - 12' 40320
BARBADOS - 12 40350
BELLINGHAM - 12° 40450
BOMFAIR - 12 40300
BOUNTIFUL PLUS - 12" 40970

Exception Mame
Pl [ 1B LIt

Pl [ 1B LIt

P [ B LIt
MIMIMUR
FARILY

FAMILY

FARILY

FARILY

FAMILY

Figure: Example Product Exception Report




Report Options
Once a report has been generated, it can be printed by clicking on the printer button on the top left
of the report view screen.
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Apply Pricing

File>Apply Pricing

Before applying pricing, be sure to have the latest Gateway data. A reminder of this will be
displayed before continuing to apply pricing. Apply pricing after each Gateway Import. This will
update RFMS Product Pricing based on the criteria set up in the Pricing and Tagging program.
Only the mapped prices will be updated. Formulas can still be used in RFMS to calculate pricing for
the non mapped price levels.

Continue? E

Itis recommended that you update your costs
- ] from Gateway before applying pricing.
: [zelect MO to quit and exit ta run the Gateway Import]

Do pou wizgh to continue pricing?

es Mo |

Figure: Gateway Reminder

Next, If
you do not use the find function, the system will check all of your products to see if updates need to
be applied.

o

él e If you do not use the find function, the system will look at all products in your products
file to see if new pricing should be applied.

The Cost Date to Use can be in the future, for monthly promotions,
vendor specials and price increases. You can type in a date or click on the down arrow to bring up a
calendar. Be cautioned that cost changes with the same effective date could be transmitted from
your supplier after you apply the pricing.

If you need to stop this process, click the Cancel button.

Any products for which any of the prices have changed will be queued for tag printing.
Prices will be applied to products that belong to the default store as set on store map screen.
Prices are calculated for 5000 products per pass. This conserves memory on the workstation.

Because of this, the top progress bar may go to 100% several times before the process is finished.
The bottom progress bar shows the overall progress.
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Print Tags

File>Print Tags

Tag Printing Overview

Frint Mew Tags Cnly
Find Froducts

You can choose to print new tags only or for a product you specify. The system records the
date/time of the last printing of tags for each product and compares it to the last time the price
changed. This could be a change of either the cost information or your calculations/rounding/load.

One Tag per style name per display slot will be printed. For example, if you have
Display Slot 1 Style A with 5 colors and Slot 2 Style A with 5 more colors then 2 price tags would be
printed. In the place of color, the tag will be blank due to the multiple colors.

~ 4

é&l e If you have a Gateway Style whose colors have different prices, they will be different
styles in RFMS.

Any product with both an everyday price and sale price which calculates to zero will not be included
in your listing.

From the Tag printing Browse screen, you can make changes on the fly by clicking on a price field
and editing it. If you make changes for one color of a style, it changes all the instances of that style.

If using exceptions, the affected product will be listed in the browse twice, once as regularly priced
and once as the exception.

Grid Features

Column Options
You can now choose which fields will display on this screen and the order of the display.

s

Then click in the box next to the fields you wish to display on the grid.

Click on the Field Chooser at the top left corner of the grid.

Field Chooser x
O =
? Builder Cost Uszed
v Builder Margin
[¥  Builder Post Load
[ Euilder Pre Load
¥ Builder Price
¥ Collection
¥  Color
¥  Commercial Cost Used
¥ Commercial Margin
V¥ Private Sunnlise

|4

Figure: Grid Field Chooser
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To see more of the grid, place the mouse curser over the bottom edge until the curser shows as a
double headed arrow, then left click and pull the edge down. You can also use the scroll bar to
move up or down the list.

You can also use the mouse to grab one of the column heading and pull it into the area above the
grid to remove it from the display.

To change the order of the display grab the column to move with the mouse, then drag it to where
you want to place it. When the double arrows are shown where you want to place the column, then
you can release the column.

By default, the following are visible in this order:
Product Category

Collection

Display

Slot

Style

Color

Manufacturer

Style #

Standard Cost

10. Everyday Cost Used

11. Everyday Margin

12. Everyday Post Load

13. Everyday Pre Load

14. Everyday Price

15. Everyday Price Locked

16. On Sale

17. Sale Start Date

18. Sale End Date

19. Sales Cost Used

20. Sale Margin

21. Sale Post Load

22. Sale Pre Load

23. Sale Price

24. Sale Price Locked

25. Warranty

26. Product Group

27. Unit of Measure

28. Exception Name

29. Promo Cost-This text is written in red (hidden when they expire)
30. Promo Start Date This text is written in red (hidden when they expire)
31. Promo End Date This text is written in red (hidden when they expire)
32. Percent Off

33. Size

34. Species

CoNorwWNE

New Columns
These columns were added in version 10.5.6
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OnSale 7| Sale Start Date 7| Sale End Date 7
|~ EA/200 FAAA2010
~ EA/2010 7312010
= EA/200 FA3A2010
| EA/200 FAA2010

On Sale

This box will have a check mark if the current date is within the sale start date and sale end date
range. You can use this box to help determine which products need sale tags, and you can check
or un-check this box to assist in filtering.

Apply Pricing Date
Apply Pricing D ate kT
07 f0BS2010

This is the date chosen when pricing was applied.

Pre/Post Price Loads and Margins
Ewverpdap Cost ge ?| Everyday Margin ?| Everpday Pre Load 7| Ewvemday Post Load =7 | Everyday Price =7

$14.91 6,00 % $6.04 $0.00 $61.93
$11.23 BE.00 % $6.04 $0.00 $50.93
$29.80 £6.00 % $6.04 $0.00 $106.99

Exception Name
Exception Mame \TV|
COMMUNITY DISC..
CLEAR&NCE

Tips
Hover your mouse over one of the prices, and a pop up will show how that was calculated.

Evemday Price 7 | Sale Cost Used =7 | Sale Margin 7 |
$11.39 $341 48.00 %

S Margin = 64%

$11|Freight = 0.5 As Dollars Applied Pre-Margin
Cwerhead = 5.6 As Percent Applied Pre-Margin
m Rounding Method = Actual

$11] Cost Date Used 7/1j2010

i Price: Calculated On 7/1/2010

Re-printing Tags

File>Print Tags>Find Products

If you wish to print tags other than the ones with changed information, go to the Find Products
menu to search for the products. Only products which are in displays will be pulled into this list. This
will pull up the find function.

Price Override
From the Tag printing Browse screen, you can make changes on the fly by clicking on a price field

- . . WV dllow Price Ovemnd
and editing it. You must have a check in the T I box to allow changes. You can

password protect the ability to check this box. If you make changes for one color of a style, it
changes all the instances of that style.

24



Show Cost

If you are allowing this workstation to see cost there will be a column with a show cost button. Click
that button to View the Product Costs. This permission is set in REMS>Order
Entry>Utilities>Parameters>Private Parameters>Switches.

[ates Y| Unit of Measure V| Shaw Cost
sF Show Cost
A Show Cost
[ View Product Cost

Costz for this product;

Promational Cut Cost $0.00
Promational Roll Cost $0.00
Regular Cut Cost $25.33
Regular Roll Cost $25.33

Figure: View product cost screen

Tagging Records
Tag the products for which you want to print tags. You can tag by clicking each one individually 3'75
or by selecting a list and using one of the tag buttons. Tags will be printed in the order they are

listed in on the screen.

Export Pricelist Data to Excel

To export the pricelist into excel where you can print a custom list, click the Excel Button.

Moving Fields
Choose the fields from the first column to export by clicking on the field name and then clicking the

right arrow button. It will move them to the second column. If you wish to remove a field from the
list to be exported, highlight it and then click on the left arrow button. To move all the fields, click on

the double arrow buttons.

Changing Field Order
If you wish to change the order of the fields on your spreadsheet, just highlight in the right column
the field you want to move and then click on either Up or Down to change its order in the list.
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- Export Pricelist Data To Exce : EE

Collection Warranty Up
Color Unit of Measure
Display Style #
Everyday Cost Used Style
Everyday Margin Standard Cost
Everyday Post Load Species
Everyday Pre Load Slot
Everyday Price Size
EveryDay Price Locked Sale Start Date
Exception Name Sale Price Locked
Exported Date Sale Price
Manufacturer Sale Pre Load
On Sale Sale Margin
Percent Off Sale Post Load
Product Category - Sale End Date
Product Group -
Promo Cost
Promo End Date
Promo Start Date
Sale CostUsed
Export To | PRICELISTEXPORT02062014.XLS
Run Excel After Export?
Mark As Printed After Export?
‘ | % Export ‘ Close ‘

Figure: Export Pricelist Data to Excel Screen

You can specify the spreadsheet name by typing in the “Export To” field. You can specify the
location by clicking on the ellipsis button and then navigating to the location where you want to save
the file.

If you check the box next to Run Excel after Export, Excel will automatically open after you click the
*? 0

Click the door button to exit the export screen.

export button

Tag Printing Wizard

Click the Print button

Next choose the tag type from the list. This list is predetermined by the division you chose during
your setup.

Tag To Print

Cl1EverydaylLarge
Cl1EverydaySmall
Cl1SalelLarge
C1S5aleSmall

Figure: Carpet One Tag Selection Screen
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Tag To Print

Everyday Price

FA 6x6 Everyday Price
FA 6x6 Sale with margin
Sale with margin on right

Figure: Flooring America Tag Selections

Then click nextest

Some tags have their own parameter settings. These parameters will

be saved and restored on the next printing of that tag.

|Jzer Meszage 1 I uzl

User Message 2 I

Figure: User Defined Tag Messages Screen
Some tags allow choices on the print output.

~ Frint Options

Everyday Low Price
Encoded Builder Price
Tag Frint Date

Collection

Figure: Tag Print Options Screen

The user message options on many tags were changed in version 10.5.6 to a set of Tag Message
Options with radio button choices. The choice defaults to Materials only.

Tag Message Options

Userbessage
“ Installed

& Materials Only

 Custom

Figure: Tag Parameters

Click the radio button for one of the options. Type your custom message into the blank. Your
selection and custom message are retained until manually changed.

Ment

Then click Preview the Image. If you have multiple tags, you can use the arrow buttons
across the top of the preview screen to scroll back and forth through the tags.

If it is what you want, click on print

-
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Back

If not, click back

Cancel

to go to the previous screen to select a different tag, or cancel

to go back to the tagging screen.

When you choose A from that screen, the tag printed date is updated.

Click finished without printing if you just want to clear the unprinted tags list.

If you accidently clear the products without printing tags, you can use the Find function to bring
them up again for printing.

If you want to print the tags more than once, click on Print to print your first set of tags and then hit
cancel and the products will still show in the Tags for printing list.

B d O i~ A~ = Form Letters] [Compatibility Mode] - Word
EU  HOME  INSERT  DESIGN  PAGELAYOUT  REFERENCES  MAILINGS  REVIEW

I—_il |:| ,:‘éégs::lne Ruler q [E) [E] one Page DE E

Gridlines m HE Multiple Pages

Read Print = Web Zoom 100% New  Arrange
Mode Layout Layout Navigation Pane ‘B Page Width Window Al
Views Show Zoom
]
Active 14

T $25.90.

ALAMEDA FAIR

CSSA 35717 ECMA
2/6/2014

Figure: Print Preview of Tag

Tags are generated to Microsoft Word. You can print the tags from here using the Print command in
Word. This tag printing feature is compatible with Word 2007, Word 2010 and Word 2013.
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View Report Screen Options

Contract Information Report

I bl ain Feport |

To print the report, click the printer button.

The print dialog box will come up allowing printer selection.

General |

i Select Printer

I54HP LaserJet 4000 Series PCL on rfmsbus
"< HP LaserJet 4250 PCL Se on rfmsbus
23 Microsoft XPS Document Writer

23 Xerox Global Print Driver PCL

[— 2

Location:  2nd Floor Hallway

Status:  Ready [~ Prnttofile  Preferences |
Comment: Find Printer... I

~ Page Range

o Al Number of copies: |1 3:

" Selection. € Curent Page

" Pages: |1~4 W Collate. T
Enter either a single page number or a single 1 112

page range. For example, 5-12

Print Cancel Apply
| I

Figure: Printer Selection Screen

To save the report to another format, click the export report button.

the location and file type for saving the file.

Doing so, allows selecting
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Export Report

Save in:

| 7]%]

| 2 Local Disk [C:] EFl Qe

I.7) B35 ad5971 552453190 MS0Cache [C2)50L Management Toaols
|.5) 0968bie3ade11 6RIHI05 25 My Downlnads [ SOLEXPRESS 2005

|0) a15afdE47bdalf 41adb () My Reports I TEMP

|5) Backups [5) pdf995 CIUPS

CanoScan () Program Files [ WINDOWS

1250 dell ) psql [ wip

|=5) doc backup [ PG (5 Herox

|0) diivers [CIRFMS

10) gateay () RFMSnew

|-0) natewayconzole [CIRFMSgl

L0386 [CHRFMSREMOTE

I inGyne (L) th7_merge

|- Kpems [C2)RoboHelp?D ata

IIMDT [5) spaalerlogs

4| |
File harne: I j Save I
Save a3 type: ICl_l,lstaI Reports [*.1pt) j Cancel |

Crystal Beports |

Adobe Aciobat [~ pdf]
Microsoft Excel [*.#15)

Micrazoft Excel Data Only [ xkz]

Microzoft YWord [*.doc)
Rich Text Farmat [* itf]

The arrows allow moving backward and forward in the report view.

The find button allows searching for text within the report.

BNTIQUE WHITE | 5544
Find Text x|
Find what:
Juhite] Finl Newt |

Cancel |

The size of the preview can be changed by clicking on the zoom button and choosing the size.

Page "Width
‘Whole Page
400%

300%

200%

150%

100%

7%

Custamize...

e
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Passwords

The password system for Pricing and Tagging is similar to the password system for RFMS. Press
the F6 Key to enter set password mode. Press F6 again to exit set password mode.

When in set password mode, the selections available for pass wording will have a green circle next
to them. It will change to red when there is a password set. When you exit password mode, no

circles are visible.

JFIEY coit window Heln,

RS e window Heln,

Displays

Apply Pricing

Farmula Managers

Setup
Exceptions
Settings

Exit

(=]

Views Tags Ta Print 8

L
=]
[
[=]
=]
=]

=]

Displays

Apply Pricing

Wiewe Tans To Print
Formula Managers
Setup

Exceptions
Settings

Exit

=]

=]

=]

=]

Figure: File menu with password indictors and then with passwords set.
Right click on the menu selection, which will bring up the Security Setting Button.

Securty Settings

Click on it bringing up the Set Password Screen.

Setting a Password

@sotPasswod _________________MEK]|
B =l 2= @|

Control : File

Form : Fricing And Tagging

Password Level: Mo Password Level Set Fiemove Password |

Lock Out  ~

Figure: Set Password Screen
From here you can use the buttons below to manage your passwords.

e Selects the highlighted option as the password for that
&Y Select :
menu selection.

|—$ Insert Allows you to add a password.
= b Edit Allows you to edit the highlighted password.

Delete Allows you to delete the highlighted password.

Remave Pazsword Remove Removes the password from that menu selection.
J_ Exit Exit without making any changes.
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This screen also confirms for you where the password will be set and what the current password
level is. For example, below there is a password set on the View Tags to print menu selection and it
is set at level 2.

@58[ Password M=l 3

1 i

@

Form : Piicing And T againg

Control - ViewT agsT aPrint

PasswordLevel: 2 Remaove Password |

Level Pazzword Lock Out  ~
]! [
2 Twn 1

Figure: Set Password Screen Example

Adding a new Password

@Add New Password _ O] x|
Level |3 3:

Password | THREE

V' Lock Level
Uzemname I MNANCY REGAM j

Viewing Rights
< Wiew Al Orders
™ Limit Orders To Sales Fep
& initial Limit to Sales Fen, but dllow Dveride

Cancel | Ok |

Figure: Add a new password screen
Adding a new password here will add it to your RFMS system as a whole. For more details on
passwords and RFMS, see the RFMS help files.

First give the level of the password. 1 is the highest level and as it used for setting passwords here
and throughout RFMS, it is recommended that you use the next high level password when you want
a high level password to be used in the system.

Other password levels are ranked in descending order, the lowest one allowing the user to access
only the menu selection at which it was set. A high level password will always override and access
a low-level password request. You can have more than one password on a particular level.

Next, type in the actual password.

Checking the Lock Level box means only passwords on that level and those on Level One will be
acceptable for menu selections that have been protected by that level

Click OK to save that password. You must click the Select button to add the password to the menu
selection.

Enterprise Manager

If you use Enterprise Manager as your security system for RFMS, the Pricing and Tagging program
will use it also.
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Navigation
Find

B :
j i Firnd
In several areas of the program, you can use this function to narrow down the products you will be

working with. This decreases the processing time in some instances and can make your pricing
and tagging more precise. Be careful with this or you may leave out some products.

The fields which have ellipses boxes at the end have associated pick lists of information. Click on
the box, choose the information and then click the select button or you can type into the field.

Your selections are “sticky”, meaning they will be saved for the next find unless you change them.

Set Product Filter H[=]E3 I
— Supplier Infarmation — Private Information ~ Product Type
Supplier Private Supplier ARES RUGS
I | _I I _I CARPET
_ CARPET TILE
Supplier Style Prirvate Style CERAMIC
| | CUSHION
Supplier Style Murber Priveate Style Humber EAASI[:J\:TDEDD
I I MNATURAL STOME
Collection SUNDRY
| — User Definable Fields WINYL SHEET
) WINYL TILE
FOB Poirt User
I anufacturer Frivate Llzer
FHAMum [uzer definable]
r— Other Fields I _I
Exception Mame Tosicity #
Dizplay Mame (i Bz
_I Starting [nput D ate Ending Input D ate
Froduct Group - -
W Uze 'fuzzy' search [add: % to end of parameters)
—Enty T
D UELs=S Feset
¥ Marual Imported V' E-Commerce M Gateway
Ok I Cancel

Figure: Find Product Screen

User Defined Fields
You can choose to find just the product fields you defined in RFMS>Order
Entry>Utilities>Parameters>Public Parameters>Prompts-#1.

The field labeled private is for items only.

Other Fields
You can choose to find just by a certain exception.

You can choose to find just by a certain display.
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You can choose to find just by a certain product group.

Input Dates
This refers to the date the products were input into your system. Leaving these blank ignores the
entry dates.

Entry Types
You can choose any combination of the listed entry types, but you must choose at least one.

Use Fuzzy Search
Checking this box searches for fields containing what you typed into the field rather than exactly
what you typed.

Notchecked Calllope Style
(Exact Search) CALLIOPE
Checked Calliope Shyle LW
(Fuzzy Search)
CALLIOPE 12FT
CALLIOPE 15FT
CALLIOPE I
Reset

Clicking this button clears your selections and lets you start over.

Product Type
You must choose at least one product type to be included in your selection. Click on a single
product type or see the directions below for list selection for multiple products.

You can choose any combination of products.

List Selection

Standard Windows selection rules apply here.

Ctrl- A selects the entire list.

To select several items in a row, choose the first by clicking it. Then go to the last item on the list

and hold the Shift Key plus left click the mouse. All of the items between the first and last selection
will be highlighted.

EIG FICTURE

Figure: A list selected
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To choose multiple items which are not in a row, highlight the first item and then hold down the
Control Key and left click on each item to select.

[ CARPET {BIG PICTURE BACK[A) i 5DL #76099 {BC120 BACK[A

CARPET EBIG PICTURE BAEKA SDL #76633 BC120 BACK( :
CARPET EBIG PICTLIRE BACK[A] ACCOUMTABLE BC120 BACK[A

ECARPET {BIG PICTURE A) i TECHNOLOGY BC1
BIG FICTURE INMOWVATION BC120
{BIG PICTURE i OFTIONS {BC120
BIG FICTURE INTEGRATION BC1
iBIG FICTURE BALE) i ALTERNATIVES {BLT20

Figure: Multiple items selected

Filtering

From a list you can further filter by one or more of the column headings. To filter, click on the funnel
next to the title of the column you wish to filter by. Then select the specific category to use in the
filter. The funnel will turn blue for columns used for filtering. The screen below has been filtered by
“Product Category: Carpet” and is about to be filtered by “Supplier: Carpet One.”

Product Categary ¥ | Supplier / E
TR T =
CARPET [Custam)

[ f [Blanks)

— aggg [MonBlanks)

— ALADDIN

|| CARPET BEAULIEU
CARPET CARPET OME

| | CARPET FLOOR WORLD =~

Figure: Filtering by product category

Custom
This allows you to create a filter matching your own criteria. This is an advanced feature.

Under any of the column heading that shows a funnel you can choose “Custom”.

V| Style l;

()] =

This brings up the Enter filter criteria dialog box.

First, add a condition. In this example we are searching for all Styles beginning with the letter D
through S. If you have more than one condition, you must specify whether they are added together
(AND conditions) or independent (OR conditions.)
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Enter filter criteria for Style i x|

Operator Operand
" And conditions _" > Greater than L” C l]
" Or conditions J Less than

Add a condition

Delete Condition

oK

Cancel

[[St_vle] >'C'AND [Style] < 'T* |

Figure: Custom filter screen

Important Terms

B2B

B2B E-Commerce is defined as a method of doing business through the use of supplier based
websites. RFMS E-Commerce allows you to receive your product catalogs, advance ship notices
and supplier invoices for select manufacturers electronically through the internet. B2B E-commerce
also allows you to send your purchase orders in real time and receive electronic acknowledgements
back directly through the RFMS System. By sending and receiving documents electronically, you
are able to process critical business documents in a faster, more efficient and accurate manner.

Banding/Price Groups

Bands/Price Groups are groups of material that use an average group cost rather than individual
costs. For example there are 12 products in a display, price group B1, then all their cost would be
added together and divided by 12. Once an average cost is determined, the formula will be
generated based on previous setup but using the average cost. This results in fewer price points
for the consumer. Other products in price group B1 in a different display may generate a different
price. This applies to Carpet One Members only. Bands are predetermined and cannot be changed
except as a result of new groupings downloaded from the Product Gateway database.

Displays/Slots

These are similar to Pods/Pins in other systems. A display may refer to an actual stand to hold
samples, but you may also set up a display as a category for printing tags. A slot may refer to an
actual space in a display stand to hold samples, but you may also set up slots as sub-categories for
printing tags.

Load

A “load” is an amount that is added into the price because it represents an additional cost to the
business above the bare cost of the product. A few examples of common loads include freight,
labor, and pad. Loads can be expressed as currency amounts or as a percentage of the bare cost.
Loads can be added to the cost pre- and post-margin (or pre- and post-factor). And they can also
be split so that some of the loads are applied before the margin/factor calculation, and some are
applied afterward.
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Margin

A “margin” is the percentage difference between cost to the member and price to the customer. To
find the margin given the Price and Cost: ((Price-Cost) / Price) = Margin. To find what the price
should be for a given Margin: Cost / (1- Margin) = Price.

Product Gateway

Product Gateway is a product database developed by CCA exclusively for CCA members. It allows
members to download CCA product catalog information. Product information is available to view
and download from the CCA members.net website. RFMS has developed an interface that works
together with the Gateway website to enable members to download product data efficiently and
accurately. Gateway data will include warranty and display information as well as sale costs.

Warranty
Sometimes called the Warranty Rating; this label ranks the products by their quality. In Carpet One
it is a metal rating. In Flooring America it is a Star Rating for others it could be Good, Better, Best.

Store Specific Products

“Store specific products” is an add-on program that allows a flooring dealer using the RFMS
Products module to sell the same products at different price points in a multi-store configuration.
Greater control over your selling prices can mean greater profits.
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